Launching July 2016



Get ready to revive
the Australian pet trade

Australians are the most animal-loving people
in the world, with a record 66% of households
having some type of pet. There’s no shortage of
prospect customers — and no shortage of good
homes for unsold animals. Yet many pet traders
find themselves forced to compete on price, with
no time or energy left over to strengthen their
brand and build greater margins. Customers
often make unwise purchasing decisions. And the
industry suffers from negative media coverage.



Today’s perspectives

¥ Many pets are surrendered because their original owners didn’t realise
what they were committing to

X With pet traders using a multitude of individual websites, it’s hard
for authorities and NGOs to identify rogue operators, such as puppy
factories; poor breeding standards are all too common

¥ Rescue animals are mostly exposed to people who have already decided
to adopt, and many are put down when no new home is found

¥ There is no single online portal for all information about pets in
Australia. With prospect pet owners restricted to whatever results their
particular search phrase happens to turn up, they make purchasing
decisions based on scant information. Many well-intentioned owners
consequently face heartbreak when they realise that their pet doesn’t
fit their lifestyle and will have to be surrendered.

® Prospect customers have to dig through a lot of irrelevant search
results and frequently never find the pet traders who have exactly what
they’re looking for

¥ Poor web designs and content make for a frustrating user experience

¥ Not knowing what to expect, customers are easily lead astray by
unethical pet traders

¥ Having invested heavily in their animals, ethical traders have little to no
money over for website SEO, copywriting and design

¥ Without constantly updated SEO, simply getting found is a challenge

¥ Due to subpar website content and design, pet traders often suffer from
a lack of credibility and cannot charge as much as they should

& Ethical traders compete with rogue operators who haven’t spent their
marketing budgets on animal welfare

® The entire industry suffers from bad PR caused by uninformed customer
choices and a relatively small number of ruthless breeders and resellers




Tomorrow, (almost) everybody wins!

Offering pet traders a free marketing tool, Pet Listings ticks all the boxes:

Animals

v

v

Enabling customers to make educated purchasing decisions, Pet
Listings minimise the risk of pets being surrendered to shelters
Gathering all pet listings in one place, Pet Listings make it possible for
authorities and animal welfare organisations to keep tabs on the market
Pet Listings feature internal screening of traders and follow up on
reports of suspicious conduct to identify and exclude rogue operators,
such as puppy factories

Rescue animals are listed among other search results by default,
maximising the chances of adoption

Customers

v

Pet Listings provide an intuitive user experience, making it easy to find
what you’re looking for

Standardised listing templates showcase information in order of
importance, enabling quick scanning of search results

Featuring a wealth of reference material, Pet Listings match the right
pets with the right owners, supporting happy, life-long pet ownership
With Pet Listings’ comprehensive buying guides, customers can make
ethical choices and help shut down rogue traders
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Thousands of pets all over Australia as well as volumes of reference
material make for superior SEO power. With Pet Listings, prospect
customers will find the ethical pet traders

Complementing their own websites, Pet Listings provide traders with a
sleek and powerful platform on which to build their brands.
Best-practice information structure and strong design and copywriting
boost credibility and open up for greater sales margins.

Pet Listings screen traders carefully to ensure animal welfare, gradually
building a “fair-trade” seal of approval for every featured breeder
Ethical breeders will no longer be competing with rogue traders, who
will be blacklisted from Pet Listings.



Pet Listings at a glance

Accounts and

Clean design for tools for both
n desig nn
maximum impact FB{@'&I@J‘ sellers and buyers

and credibility.

[t e b i e el L s P

e s 4 by

Accessible easy
to understand
categories

Wiy Pel Lislings?

Useful reference
material with
strong SEO

Advertising-driven
= free listings

Please note that website designs, site features and functionality are subject to change.



Pet Listings at a glance
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Pet Listings at a glance
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What are the costs?

It is free to list and sell animals on Pet Listings. The platform is
sustained by advertising-driven revenue.

When will Pet Listings launch?

Pet Listings launch in July 2016. Please make sure that you have
registered with us by then, so that you will be ready to upload listings
before we open the doors to the customers.

Signing up with Pet Listings

Simply click here, and you will be taken to the sign-up page and receive a
how-to- guide, so that you can have your listings ready by the time we launch.

For media and advertising enquiries, please email
George Ryan at george@petlistings.com.au or call 0435 299 499
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